
NATIONAL LEISURE GROUP (NLG) RAISED $27,000 TO SUPPORT 

THE SUSAN G. KOMEN BREAST CANCER FOUNDATION 

 

WOBURN, Mass., September 06, 2006 – Travel Holdings, today announced that it raised 

$27,000 to support the Susan G. Komen Breast Cancer Foundation through a variety of 

fundraising initiatives. 

 

The company raised the money by donating a $100 when its clients booked a cruise from 

Boston to Bermuda in the month of July as well as holding company-wide events such as a 

BBQ. In addition, a group of employees participated in the Susan G. Komen 3-day Breast 

Cancer Walk held August 4-6, 2006. 

 

"NLG rallied around this cause because it was so important to our employees," said Kelly 

Acheson, NLG inventory product manager & vendor relations. "We need to thank our 

employees, friends, family and most of all, our customers for their tremendous support in 

helping us to raise a substantial amount of money to support breast cancer." 

 

The Massachusetts Affiliate of the Susan G. Komen Breast Cancer Foundation is one of 113 

affiliates across the U.S., Canada, and Europe. The organization's mission is to eradicate breast 

cancer as a life threatening disease by advancing research, education, screening and 

treatment. For more information about the Massachusetts Affiliate, visit www.komenmass.org.  

 

About NLG 

NLG (National Leisure Group) is one of the nation's largest leisure travel companies, with more 

than two decades of experience selling brand-name vacations and cruises direct to consumers. 

Each year, the company sends millions of people around the world to warm up, cool off, explore 

new cultures, or just relax. With several strategic acquisitions of cruise providers over the past 

few years, NLG is now the world's largest seller of cruise vacations. For more information, visit 

www.nlg.com. 
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