
Franchise Business Review Survey Reveals CruiseOne®  
Exceeds Industry Standards in Franchisee Satisfaction  

Five Years in a Row 
 

Survey ratings outpace the Travel & Hospitality Industry index in seven categories 
 

Fort Lauderdale, Fla. (September 30, 2015) – For five years in row, home-based travel 
franchise CruiseOne®, which is part of World Travel Holdings, has participated in Franchise 
Business Review’s Franchisee Satisfaction Survey and each year has consistently outpaced the 
Travel & Hospitality Index in franchise owner satisfaction. In 2015, approximately 50 percent 
(453 franchises) of CruiseOne’s franchise owners participated with the highest ratings to date.           
 
“These survey results are testament to the personalized level of support our employees at 
corporate headquarters provide to each and every franchisee,” said Debbie Fiorino, senior vice 
president of CruiseOne. “I am so proud of my team in how they fulfill our company mission of 
delivering a remarkable experience for our customers — the franchisees.” 

 
Franchise Business Review is an independent national market research firm focused 
on franchisee satisfaction and performance. The company sent one survey to each CruiseOne 
franchise in business for at least six months and asked 33 benchmark questions in the areas of 
financial opportunity, training and support, leadership, operations and product development, 
core values, general satisfaction and the franchisee community. An additional 16 questions 
asked franchisees about their market area, demographics, business lifestyle, overall enjoyment 
running their franchise and role in the franchisee community.  
 
With an average score of 71.4 percent, CruiseOne exceeded the Travel & Hospitality Industry 
average by more than three percentage points in all eight categories. Franchisees were most 
satisfied with CruiseOne’s Core Values (83.8 percent compared to an industry average of 79.4 
percent), while the largest satisfaction differentiation was in the Corporate Support category 
(72.1 percent compared to an industry average of 61.1 percent). 
 
“Our belief in transparency and having open and honest communications with our franchisees 
and prospects is why we share our results with our network, and choose to have our survey 
results available online,” added Fiorino. “Based on the feedback we receive, we follow up with 
franchisees and determine how to use these results to shape our future strategy.” 
 
Those with a passion for travel interested in exploring CruiseOne franchising opportunities 
should visit www.CruiseOneFranchise.com or call 888-249-8235.  
 
About CruiseOne® 
In operation since 1992, the home-based travel franchise CruiseOne® is ranked in the top three 
percent of all franchises worldwide and is a member of the International Franchise Association. 
As part of World Travel Holdings, the world’s largest cruise agency and award-winning leisure 
travel company, CruiseOne franchisees are able to offer their customers the lowest possible 
pricing on vacations with its 100 percent “Best Price and Satisfaction Guarantee.” CruiseOne 
has received partner of the year, a top-ranking status, by all the major cruise lines including 
Norwegian Cruise Line®, Royal Caribbean International®, Celebrity Cruises® and Carnival® 
Cruise Lines. For more information on CruiseOne, visit www.CruiseOneFranchise.com.  Like 
CruiseOne on Facebook at www.facebook.com/CruiseOneFranchise, and follow us on Twitter at 
@CruiseOneBiz.  
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